Start-up, Accelerate,
Disrupt, Innovate.

One Big Day
5th March 2015




We create digital products,
services and communications

that people want to spend time
with.

“Make things better by making
better things.”



Now part of the Publicis
Worldwide group of companies in
London.



How is the advertising &
marketing world being
disrupted?
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We find ourselves in a brave new world
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Being the creative business
partner to our clients and leading
their digital transformation



The Strategic Process has changed

Objectives Strategy Execution

Thinking and doing separated by linear, sequential processes
... replaced by a new way of thinking

Foresight & Customer Ongoing

Innovation Experience Dialogue

Converged thinking & doing into fluid, concurrent meshed cycles around 3 focal points



Or, In our language

Anticipate +

Adapt




Or, In our language

Anticipate +

Adapt

Digital Transformers



Or, In our language

Anticipate +
Adapt

Digital Transformers Newsdesk



Or, In our language

Anticipate +

Adapt
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Drugstore Digital Transformers Newsdesk



The Drugstore
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A nev[ innovation facility that |
relgtionships between corporc‘:tiops and start-ups
" for mutual benefit. i
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MEET THE MAKERS

MINIBAR

FIRST
DATE

HACK P AYS

SUPPER CLUBS ‘

SECOND
DATE

WEEKEND
AWAY
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SUITE OF PRODUCTS

ENGAGEMENT



Thank you!




